ON THE
RIGHT PATH

Kiel is known as the 4th biggest homeport in
Northern Europe, that’s why our port is en route for
a lot of Baltic Sea & North Sea cruises. Combine
Kiel with Copenhagen, Gothenburg, Oslo, the Kiel
Canal and you get a great starting point for fascina-
ting shore-excursions in Northern Germany.

Cruise Destinations North Sea and Baltic Sea
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In former days known as the , Kaiser’s” most important naval port of
Germany, Kiel is nowadays a port for 2 million ferry and cruise pas-
sengers a year. The Capital of Schleswig-Holstein is a typical modern
city with lots of students, parks, beaches, museums and last but not
least a great cruise port!

18.7 million day tourists a year.
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04  MUST-SEE DESTINATIONS

ONE-STOP

HAMBURG, LUBECK, BERLIN

Stop once to reach the city destinations: Libeck as
the UNESCO World Heritage, Hamburg or even
Berlin. And don’t miss out the picturesque-traditio-
nal German places all in between!

DISTANCES

FROM KIEL > —
Hamburg 1h 1h
Liibeck 1h 1h
Wadden Sea 1h 1h
Berlin 3.5h 2.5h

05  YOUR FIVE-STAR CRUISE PORT

KIEL
UNIQUE POSITION

Kiel is your port for the German Baltic Sea and
North Sea destinations. This port is close to sight-
seeing-highlights which are in a distance your
passengers are willing to cover - take a look at the
given details!
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CITY CENTRE PORT 06

7 % LESS THAN
30 MINUTES 25 %

2 % WITHIN 59 MINUTES
WALKING DISTANCE ‘
33 % MORE
THAN 2 HOURS

WHAT IS THE MAXIMUM TRAVEL TIME YOU
ACCEPT FOR AN EXCURSION? (ONE-WAY)

33%1TO
2 HOURS

SHOPPING

0

CULTURE D

Historic city centre

5 min. walking

20 of Kiel s most exclusive shops

5 min. walking

Shopping-quarter ,,Holtenauer*

10 min. by coach

Design outlet centre

30 min. by coach

KIEL WEEK

4

World’s biggest sailing event

20.- 28.06.2015

18.- 26.06.2016

Schleswig-Holstein Music Festival: Juli/ August
every year more than 120,000 visitors

attend about 200 different concerts in over

40 selected and outstanding locations such

as castles or dockyards.

8 different museums walk]ng distance
(urban, cultural and science)
e.g. 14 metre whale skeleton

17.- 25.06.2017 CHRISTMAS é}
Christmas markets in the city centre 5 min. walking
Ice-festival: 750 sqm of ice skating area 5 min. walking
HISTORIC Christmas markets in Schleswig-Holstein 30 min. by coach
Open-air museum about former 15 min. by coach
Christmas Market Kiel

German country life

Haithabu: Vikings get alive

40 min. by coach

UNESCO WORLD HERITAGE

—
1§11

Cultural: Liibeck

1 h by coach

Natural: Wadden Sea

1 h 30 min. by coach

Image Index:

Shutterstock P. 1, Kiel-Marketing e.V. P. 2/6, Hamburg Tourismus

GmbH P. 4, Tourismus-Agentur Schleswig-Holstein GmbH P. 2/4/7

POPULAR 07

PASSENGER
FEEDBACK

We asked our passengers about their opinion and learnt that small German cities and the
Kiel-Canal are the unique selling points of Kiel. The close-by region of Schleswig-Holstein
is a scenic, pleasant, culturally interesting and traditional destination.

WHAT DID YOU DO DURING YOUR STAY IN
SCHLESWIG-HOLSTEIN, OR WHAT WOULD
INTEREST YOU?

HOW SATISFIED ARE YOU WITH YOUR
EXCURSION TODAY IN GENERAL?
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80% J
60% J
40% J
20% 4

MARITIME PLON LUBECK KIEL HAMBURG

SIGHTSEEING,
CITY TOUR

CULTURAL SITES
GASTRONOMY
VISIT MUSEUMS

SHOPPING

VISIT ZOO
OR GARDENS

MUSICAL,CON-
CERT, THEATRE

GO TO EVENTS
VISIT THEME PARKS
SPORT ACTIVITIES
VISIT SPA FACILITIES

B Booked
[ Interests

B Very satisfied ™ Satisfied Not entirely satisfied ' Unsatisfied

TO WHAT EXTENT DO YOU THINK THE
FOLLOWING TERMS APPLY TO
SCHLESWIG-HOLSTEIN?
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20% J

SCENIC PLEASANT ~CULTURALLY TRADI  RELAXING FAMILY-  DIVERSE  HIGH-
INTERESTING TIONAL FRIENDLY CLASS

[ Entirely applies Ifl Partly applies | Doesn't entirely apply ~ Doesn‘t apply



